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"The only way for a man to give birth is to create art."  

Sava Shalman  

St. Petersburg, Russia  
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Introduction  
 

 
 
 

 
 

 
If only I had a copy of the òQuick Guide for 
Producing Powerful Video ó two decades ago!   
 
Over the last twenty years, I have produced literally 
hundreds of videos with budgets ranging from a few 
hundred dollars into the tens of thousands of 
dollars.  Whether producing a promotional, 
corporate image,  "how -to", employee training or 
any number of other uses for video , there is no 
substitute for knowledge and experience .  Within 
these pages are years of knowledge and first -hand 
experience which will give you the tools needed to 
better understand and implement the skills of video 
production.  For the professional producer, it's a 
good reminder of how to do the basics well and 
maybe even learn something new that we hadn't 
thought of before.  No matter what your level of 
experience is, you will find this book a valuable 
resource for your next production.  
 
Richard Germaine,  
 
Independent Producer & Marketing Consultant  

 

 I have yet to meet anyone with a more 
adventurous and colorful childhood than I 
experienced. Every six months my mother 
would flip a coin, òheads we clean, tails we 
move.ó  Ten different schools gave me a real 
education. Those experiences ñthe life skills 
gainedñ mean more today than my high 
school diploma or college degrees.  
 

 I remember when I was ten years old; 
mom picked up my two brothers and me at boarding school.  
She said we were going to Las Vegas.  At that time, Nevada 
was the only state in the USA that would grant a divorce in six 
months. She was with a man who was driving a big, brand 
new red Eldorado convertible.  Wanted by the FBI, it turned 
out our chauffeur and Momõs new òfriendó was the infamous 
òCigar Banditó.  On our trip out West, he robbed banks from 
NY to Las Vegas lighting the dynamite sticks with his cigar. I 
still have in my possession a Movado watch he gave me, stolen 
somewhere between St Louis and Denver.  I was told it was 
worth $1500 at the time (1955).  
 

 And what does all of this have to do with video?  Well, 
videos are stories, and I attribute my success in the wonderful 
world of video to the experiences of my youth. My passion to 
create  and the power of imagination was developed while 
enjoying long hours of freedom as a child.  Growing up in the 
40õs and 50õs without the constant input of television allowed 
us to dream our dreams.  I attribute my empathetic sensitivity  
to the many cultures I adopted growing up in New York City.  

My  love of fellowman  came as a result of the pain of a broken 
family. And finally, my thirst for knowledge and my desire to 
share it  was nurtured during my youthful travels and 
adjustment to develop new relationships in every new 
neighborhood.  
 

 Whether making friends in a new town or creating a 
powerful video, one must be an observer of life, a lover of 
mankind and the teller of ageless stories in an ever -changing 
world.  May all your stories  have òhappy ever after endingsó. 
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òToday knowledge has power.  It controls 
access to opportunity and advancement.ó  
           Peter F. Drucker  

 

 

 
 
 
 

 
 

The Digital Revolution  
 

The sequence for creating visual  
media has been turned upside -down      

 

 
 
 

Upside-down 
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The Digital Revolution  
 
 Change... it is change  we have to deal with everyday in 
our quest to assist corporate America in selling more products, 
training employees to perform with greater skill and position-
ing new discoveries in the consumer markets of the world.  
 
 Change brings us the DIGITAL REVOLUTION .  New 
digital formats and media have an enormous impact on every 
aspect of society and has delightfully forced innovation on the 
world of visual media.  Video has improved so much that Hol-

lywood films are now being produced on video (High Definition 
Television [HDTV] format). Filmmakers such as George Lucas 
are taking full advantage of this new technology.  This technol-
ogy is becoming increasingly affordable and will soon replace 
the traditional movie -goerõs experience as theatres convert 
from projector/screen to HDTV.  In some areas, the change 
has already begun.  
 
 Most importantly, corporate America has the ability to 
use the advances in digital  media to get their message to mil-
lions of potential clients with expedience and less expense 
than ever before imagined.  Now potential customers can in-
stantly watch a high quality promotional video presentation 
delivered via the Internet anywhere in the world.  
 
 Presentations can be produced in a fraction of the time 
and at a fraction of the cost of just ten years ago.  The process 
has been simplified.  Footage is first captured on a high -

resolution digital  video camera then edited using a digital  non -
linear editing suite.  Presentations can be enhanced with 2D 
and 3D computer graphics and then played back in a variety 
of ways: Internet display, video cassette, compact disc and 
more.  Although an office may not have a video cassette player, 
it is almost a sure thing it has a computeré Instant access to 
your presentation!   
 

Look at what can be done if you begin to think:  

òProduce Video First!ó 

 

 

 

 

 
It is now a  

 òProduce Video First ó  

Generation  
...then your other media production follows.  
 

 

Once your powerful video promotional is produced, 
a multi -sensual  video gives birth to the needed 
media materials for successful market penetration .   

 
The STRATEGY stimulates the creative process  

The SCRIPT gives birth to required media copy  
The VIDEO FOOTAGE creates the needed photos  
 

 
Steps 2 through 7 on the next page illustrate the 
benefits of producing VIDEO FIRST ! 
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BROCHUREBROCHURE   PHOTOSPHOTOS  

Just imagine your 
video presentation 
on the internet. 
And, by now you 
realize the photos 
needed for your 
internet site can be 
derived from your 
video clips.  This 
approach 
maintains your 
corporate image, an 
added benefit of 
producing video 
first!  

If you have read 2, 
3, 4 and 5 it is 
easy to 
understand how to 
create a Press 
Sheet or Press 
Release from your 
video 
presentation. You 
save time and 
money by simply 
producing a video  
Promotional first 
then using the 
photos and 
creative copy!  

Company 
Information and 
photos are simply  
extracted from 
video footage and 
can be added to 
your data to create 
your data Sheets 
required for 
customer collateral.   
Whether it is a data  
sheet, new product  
release or ad slick it  
begins with 
creating a video 
presentation.  

DATA SHEETSDATA SHEETS   WEB SITEWEB SITE   PRESS PRESS 

Here is one of the  

most exciting new  
mediums to sell a  

vision, product or  

service. Interact 

with pages of print 

and of course 
actual video 

footage right from 

you computer. 

You can include 

all of the previous 

forms of media 
right on a CD -

ROM!  

Produce Video FirstéProduce Video Firsté  
 

...then other media production naturally follows.  

Once your video  
promotional is done 
the creative copy 
and photos taken 
from the video 
footage can be 
made into a high 
impact corporate  
print brochure. 
This approach 
assures that a 
cohesive image is 
maintained  
with all your media.  

There are 30 
frames or pictures 
for each second of 
video. On a digital 
editing suite you 
are able to export 
any frame as a 
JPG file and you 
have a photo! The 
photos can be 
used for 3, 4, 5, 6 
and 7. The only 
limitation is size (3 
to 4 inches wide at 
300 dpi).  

CD ROMCD ROM   


